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The New Digital Content
Model

GROWING MARKET SHARIREATING STRONGER RELATIONSHIPS
BUILDING BRAND AMBASSADORS

WITH RANDY HLAVAC
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The Question

A 1.Do you have a template that you might recommend for a business to consumer (destination
marketing organization/city convention & visitors bureato reach meeting planners and
leisure travelers approx.. 125 mile$75 miles outside our destination) that we could work to
fill in for appropriate content?
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The Answer Is to use InfoUSA

nfoUSA <try? 800.835.5856

Data and Marketing Solutions for Your Business

The easiest way to grow your business begins with:

Top Professionals Seek Our Solutions for:

Mailing Lists * Sales Leads * Marketing Campaigns * Data Enhancement
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The Answer Is to use InfoUSA

9 |
infoUSA® Speak with our Experts 800.835.5856

Mailing Lists Sales Leads Email Marketing Direct Mail Enhance Your List Online Marketing Sign In Register

Home > U S Business Search > Type of Business

Type of Business Geography Size of Business Other Selections Review Criteria You Currently Have:

— 9,905,684 leads
Let's Start Your < Back  [»Continue oo Con)
¥ Search foran ype or Business Namé (T See Price J\
Type in key ter pany name
| Search
j Industry Ty Business Name el
Enter 1 or 2 words libe the type of business you want 1o staurant or tire dealers) .
Marketing Type
Search imary Descriptions Mailing
® Display SIC Codes |’ Display NAICS Codes . Type Of Business
Radits Title oo
P Choose an industry category from a list Size Of Business

Pick your business type(s) from an expandable list ~
Other Selections

P SIC Codes or Ranges
Enter specific SIC Codes or Ranges Save Search |
)

~New Search )

P NAICS Codes or Ranges
Enter specific NAICS Codes or Ranges

P AllBusinesses
Select all businesses in a particular geography

Try Forzs, Don't know who to target? e o=
FREE ) Clone Your Best Customer 4 Back | |» ConllnugJ
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These free videos from my YouTube educational site will give
you the instructions, tips and tricks you need to define &
guantify any market

BUSINESS
TARGETING

f WITH

* tNFOUSA ?A%%%%Tﬁg Much more video content on my
o [ WITH YouTube channel
“““““ INFOUSA

https://youtu.be/4T44L1DWL3E Visit or Subscribe by gointg

https://is.qd/RandysYouTubeChannel
Or use the YouTube link

SIC AN D https://youtu.be/Re3FaX04nbQ

NAICS https:// www.youtube.com/user/r
CODE andyh229
FINDER

https://youtu.be/QcUeXHztDBc
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https://is.gd/RandysYouTubeChannel
https://www.youtube.com/user/randyh229

5 Goals for your Digital Content Strategy

Grow Market Build Strong
Share Relationships

Position your
Brand & Brand
Essence

Generate
Positive Revie
& Ratings

Engage your
High Value
Markets
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Keys to Success

Grow Profits 2 MOST POWERFUL WORDS IN DIGITAL
by Providing
Value

Use
Community
Insights

Powered By

Rhythm build

Revenue

coovursera
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Keys to Success

Grow Profits 2 MOST POWERFUL WORDS IN DIGITAL
by Providing
Value
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Use
Community
Insights

Rhythm build
Revenue
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Systematic Strategy Development

Gain Insights Educate Them

Find Influencers & Communitig@ Ramp up the Excitement
Be with Them Maintain the Buzz

Celebrate with Them Create Exceptional Experience

Inspire Them [Awesomely]
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Systematic Strategy Development

Market &
Remarket like

Crazy!
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Build a Weekly Schedule then market it daily

2019 Digital Content
Template

AFree Download

A http://www.msinetwork.com/
prosper/
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